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Theory
of Change



Goal: Tools to help engage

ÅE-mail newsletter

ÅOnline donations

ÅMemberships

ÅGeneral Appeals

ÅPaid event registration





Why salesforce.com?

ÅNot open source, but open-ended, 
customizable platform

ÅActive development community

ÅSalesforce Foundation donates 10 user 
licenses to charitable organizations (worth 
$15k/year)

ÅManaged service == reduced maintenance 
complexity



But most of our goals require 
integrating multiple tools...



General strategies

Åseparation of concerns ïsmall pieces 
loosely joined

Åcustomization via configuration, not 
programming

Åreusability



E-mail newsletter signup



Salesforce-PloneFormGen 
Adapter
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Salesforce.com



Salesforce-PloneFormGen 
Adapter



Salesforce-PloneFormGen 
Adapter



Passing preset values via 
hidden fields



Lead Conversion



E-commerce options


